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So… You’ve been given a project, have written the 

content and are ready to start working with the 

designer. But what are they talking about?! 

This booklet will give you the confidence to apply 

key principles used when designing for Public 

Relations. Design underpins public relations 

activities and helps to reach the intended 

audience.  

Truth is, you’re already using design. So why read 

this booklet? 

Familiarising yourself with the elements most 

relevant to a public relations campaign will 

empower you to communicate more effectively. 

Knowledge of how to use design principles to your 

advantage will enable you to reach the widest 

possible range of audiences, or target a desired 

public. 

Introduction 
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Design, at its simplest, is the process of putting 

together a preliminary plan (Oxford Dictionary, 

2013, p. 292). You will need to consider the 

intended audience, the medium to be used, the 

context it will appear in, and the desired outcome. 

The most commonly used form of design in a 

public relations campaign is graphic design. 

Whether it be a website interface, letter layout, 

social media content or brochure. You will need to 

work with the designer to create a finished piece 

that meets the campaign objectives.  

What is design? 
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Each of the following principles is accompanied by 

supporting pictures and links to further resources. It 

is a starting point to inspire you to develop a further 

understanding of the role design plays in public 

relations. 

After reading about each principle, examine some 

examples around you. Can you see the principles in 

action?  

  

How to use this 

book 
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Consistency 

Our role as PR professionals is to positively influence 

the public’s perception of our brand. Consistency is 

essential to carry that positive association across 

mediums. You want to be sure that a post on 

Facebook, a brochure in a public place or a document 

can be easily recognised as part of your brand. 

Dig deeper than branding to make sure the elements 

of a design are consistent too. Consider spacing, 

headings, image style, font, colour and any other 

element that appears throughout a communication. 

Everything from a report cover, to Twitter, to the 

style of dress during an interview benefits from a 

consistent link back to your corporate identity. 
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Consistency is evident in the image above. Can you see how 

elements of the design could be kept consistent across all 

mediums used by your organisation to communicate? 
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Picture Superiority 

Effect
Ever heard the saying pictures are worth more than a 

thousand words? Turns out its true. Science tells us 

that information linked to a picture is more readily 

remembered. Using good quality images that 

consistently reflect the style of your brand is 

important. In an increasingly visual society, images 

serve to catch attention and transmit information 

contextually. 

A well chosen picture will give meaning and depth to 

your communication. Before you've used any words!

Visit this PRIA post '6 Tips for using Images on Social 

Media' for inspiration.
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The examples above all rely on images to add depth and 

context to their message. 

The imagery evokes feelings and associations or relies on 

established forms, such as the food plate or running map, 

to scaffold information. The result is better recall and 

positive associations with their organisation. 
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Colour
The use of colour is what brings a design from drab to 

fab. A big block of black on white text is hard to read. 

By using coloured headings to break up text or 

highlight key information you can influence user 

interaction with the design. The number of colours 

used in your theme will impact on the vibrancy and 

tone of your work. 

To explore potential colour combinations and pick 

colour schemes try the colour scheme designer at 

www.paletton.com.
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Colour is used to establish brand identity, evoke emotion, 

create connection  and differentiate between text in the 

images above. 

Looking at your current PR trends, can you see how brings 

out their best or any opportunities for improvement? 
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Inverted Pyramid

Everyone is busy. Get to the point! Regardless of the 

medium used, aim to capture attention and lead with

your core message. Make it interesting and people 

will go on to find out more. 

Think of a press release – a defining example of the 

inverted pyramid. The core message is 

communicated first with information expanded on 

throughout the release in descending order of 

priority. 

Web content in particular is read by scanning. 

Making the point of your communication clear in the 

first sentence will encourage a reader to stay on the 

page. 
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Follow the pyramid structure above to write newsworthy 

press releases, compelling copy, eye-catching headlines 

and shareable social media posts. 

Catch your audience's attention before they go to sleep! 



Hierarchy of Needs

The hierarchy of needs can be used as a checklist to 

guide your iterative process. Based on Maslow’s 

Hierarchy of Needs, the design hierarchy has five 

elements. 

- Functionality 

- Reliability 

- Usability 

- Proficiency 

- Creativity.

A design that is solely functional is not perceived as 

valuable in comparison to a design that incorporates 

all the hierarchy principles.
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Desktop graphic design programs have come a long way. 

Free online programs like Canva.com allow anyone to 

produce attractive desktop designs. While the original 

Microsoft Publisher was met the first four needs, the 

design capabilities were basic. The increased creativity 

available through Canva.com, coupled with a higher 

degree of proficiency, make it a superior experience.



What next?

The information covered here is just the beginning. 

Getting better acquainted with design principles will 

improve your ability to reach a target audience.  

We'll help your knowledge growing and encourage 

you to try new ideas via the PRIA blog. 

Invest in a copy of Universal Principles of Design:

125 Ways to Enhance Usability, Influence 

Perception, Increase Appeal, Make Better Design 

Decisions, and Teach Through Design by Lidwell, 

Holden & Butler for your professional library. 

Develop your skills using the design tutorials at 

www.canva.com 
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